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Overview

Web portal
Source of information
Building a community

Plans for 2005+
bibliography
toolbox
databases
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Press coverage

22 press reports in ten different countries
BBC & The Observer, UK
Computerzeitung, Germany
Harddisken, Denmark
MercadoIndustrial, Spain
PC Forum, Hungary
AAUnique, Slovenia
…
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Scientific publications

Academic publications
119 articles

Scientific events
19 events (co-)organised by HUMAINE partners
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Portal impact: some figures

researcher accounts:
216 humaine listed researchers
114 non-humaine researchers

portal usage
570 visits per day on average (8400 hits/140 MB)
connections from 91 countries

European countries; USA; Japan; Australia; Brazil; …

(April 2005)
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Portal plans for 2005+

Make HUMAINE activities more prominent
Provide accessible information

bibliography database
collection of tools (supporting WP3)
collection of databases (supporting WP5)

Simplify use for members
workshop announcements

A “showcase”
present existing achievements from partners
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Conclusion

Portal has rich information & functionality
Well under way towards goal: “key resource”
“Community-driven”:
Content must come from all of us! �

HUMAINE-funded postdocs should take 
responsibility for presentation of “their” areas
in bibliography / databases / toolbox
“showcase” in collaboration between
content providers and portal people


